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Cosmo 2022 provides you with its second edition at Al Faisaliah Tower :Hotel, Prince Sultan Grand Hall
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Working together to create a professional exhibition and become the most
successful medical exhibition in Saudi Arabia
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the first edition of Cosmo 2021
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Meeting with experts & specialists in the cosmetic & mediacal fields, exchanging experiences, And building a
database & communication channels with them.
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Presenting the elements of excellence, products & services, And displaying an image of the work of the
company or institution.
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Getting acquainted closely with the consumer groups & beneficiaries of the company’s work & prod-
ucts, identifying their espirations & needs, And working on developing plans accordingly.
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Taking advantage of the investment and expansion opportunities and cooperation plans provided by
the gathering under the roof of the exhibition
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Communicating with the official incubating and developing authorities for this sector and checking the
support plans they provide to the private sector.
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Where it gathered a huge elite of plastic The annual reference, forum of experiences,
surgeons, specialized experts and a source of information & health sector
researchers and gained consultations
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After the resounding success of Cosmo,
the first year despite all the challenges
under Covid 19
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A number of participants reached about
20 thousand visitors in three days
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We accompanied the launch

of the event last year, and we

were astonished by its elabo-

rate details, and its inclusion
of all sectors.
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Every cosmetic step, no matter
how simple, must be taken ac-
cording to the opinion of a spe-
cialized doctor because every
procedure can have its risks,
and this is what Cosmo was
keen to convey to his audience
in the first version
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We made sure to be at Cos-
mo last year because it pro-
vided rich and useful spe-
cialized content especially
through workshops
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We, as beauticians, need this
type of trade fair, where we
can display our services and
skills, benefit from the partici-
pating parties and see every-
thing new in this field.
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Why do you
participate with us

?




If you do not participate in Cosmo 22, you will
miss a full range of medical development
benefits, which may have-an effective effect in
changing your business to a business.can
outperforms your competitors in the same field

Fact: One in two visitors signs deals at the fair

To close deals, it is very easy to get the
customer’s trust when he is available during
your participation period as a better means
compared to other forms of communication,
even in this computerized age, nothing
resembles closeness and fact.

Only make deals and book appointments in
Cosmo 22

Here you can enhance your image as pioneers
in the medical field...

LDLbJUQ.QJLlJLDZZQDJQﬁU‘LD&ﬂ i@ Jb o
delnowulglug&m%u}oJljgbqublpdouolS
uumumo_bumhomlckggnudncudldlnc}g,m

Jall

U9—=591 JlgjJl yo il J5 yo 2519 :8db>
o )—0ll gm-.’.‘JLn.o.a,_pJ.c

Juwaolladl uﬂcdgnalll»buuwldoul.o.o.dlcl@.\l
JBol dluwgs libjliuo 656 JUS aslgio (jgéy loaic
)l 158 6 > syl Jolgdl glgil audy ge
0lgllg LJ}.Q.”U'L@LD.J {nuuwl wuwugall

22 gojg5 1o bdod mlgo}»gul.o.o.om,o.o
Jeall (16 slgps @4)go jyjsi 16 @b)go un&wﬁgl




6paiiua’d oipall jgo jujei

i)l Ggai nle dclbdylg

130 16 625115 dusgaull
T elball

Strengthening the role

of women as investors

and highlighting the su-

periority of Saudi wom-

en as pioneers in this
sector
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Our goal from Cosmo
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Contributing to increas-

ing investment oppor-

tunities in multiple and
vast fields of beauty
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Contributing to sup-

porting the plans for the

localization and Sau-

dization of the beauty

sector, and highlighting

Saudi competencies
and expertise
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Spreading awareness
about  exaggerations
and stereotypes of
beauty and how to take

the right course
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Gathering experts with de-
cision-makers, investing
and consuming bodies in
order to develop a road
map to cross from a com-
munity that consumes
aesthetic products and
services to a community
that produces and
develops them.

So eventually we ask you, Why you don’t participate with us?

Slleo ¢jlud V 15la) ellu, algl o 13J



A SR JI gl 50

......... . . . “

LEES0 Exhibitors” categories R

° . . . . . . ° .
e o o o ° o« o .® R
S P S
o . . ° . . . . . . ° ° 3 ° ° °® P
0] ° ° e o ° ° L] .
L] L4 . . . .
.
o® ° .
° ° .
[ . .
® ° . . . . . . .®
. . . . . .
00 ® ° ° e o e o LA

T Gl Jsandg wab ailale 9 sl lwlJigieil i ko | 1
| COSMETIC PRODUCTS

.......

LR TR R T I DENTAL CLINICS

g dzalleg dul>o Olixdg Olina> |1O Jgslog ygralle Olisbg ygisl | p
CAL'S INTERNATIONAL ASSOCIATIONS & ORGANIZATIONS INTERNATIONAL AND LOCAL RESEARCHERS
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BEAUTY BRANDS AESTHETIC TREATMENT CENTERS
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MAKE-UP AND FASHION EXPERTS HOSPITALS AND CLINICS
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MODERN MEDICAL AND BEAUTY EQUIPMENT SALES CENTERS GYMS, DIET AND NUTRITION CENTERS 5
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BEAUTY, HAIR CARE AND MAKEUP CENTERS DERMATOLOGICAL TREATMENT CENTERS
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CUPPING THERAPY CENTERS & CHINESE ACUPUNCTURE PHARMACEUTICAL & MEDICAL COMPANIES
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MODERN MEDICAL & COSMETIC LENSES MEDICAL INSURANCE COMPANIES
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MEDICAL AND COSMETIC PHARMACIES
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By the end of 2020, spending on cosmetic consumption reached 5.2 billion $, and is expected to increase to 8.5 billion $
by the end of 2022
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Between 2017 and 2019, the number of plastic surgeries reached about 134 thousand, with an average of 122 operations
per day

In 2010, the total number of surgical and non-surgical plastic procedures performed in Saudi Arabia was 141,000
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The age groups requesting beautification ranged between 18 and 65 years
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During 2014, the value of the cosmetic and plastic surgery market reached 4 billion riyals, Itincreased to 5 billion in 2016
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Media, advertising

and marketing plan
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Main features Gove{;'lme"' Diamond Golden Silver

Area No. SP3 SP4 B SP7-8

Suite area 6X6 M 6X6 M 5X4 m

Providing an honorary shield during inauguration

Placing logo on the website

Media meeting with the most famous exhibition sponsors from media

One seat through the suite for consultations

Invitation for VIPs by each sponsor.

Placing logo in digital screen

VIP invitation

Photographing and a short promo to each sponsor

Advertising page in the exhibition documentation manual

Placing logos in the outdoor banners for all the participating sponsors

Sponsorship price 350,000 sr § 250,000 sr § 250,000 sr § 150,000 sr § 100,000 sr § 75,000 sr




Main features
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Area No.

SP11-spl4

Suite area

4X4 m

Providing an honorary shield during inauguration

Placing logo on the website

Placing logo in all promotional, advising and print campaigns

Media meeting with the most famous exhibition sponsors from media

One seat through the suite for consultations

Invitation for VIPs by each sponsor.

Placing logo in digital screen

VIP invitation

Photographing and a short promo to each sponsor

Advertising page in the exhibition documentation manual

Placing logos in the outdoor banners for all the participating sponsors

Sponsorship price 75,000 sr

75,000 sr

45,000 sr

40,000 sr

40,000 sr

40,000 sr
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