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Definition of e-commerce
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E-commerce is just a buying and selling process Products by electronic means such as mobile phone applications
and the Internet. E-commerce refers to both online retail as well as transactions Electronic devices.
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Smart Cities Definition
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Smart cities are the cities that use innovative technology solutions to improve the quality of life and services received

by citizens and visitors. Smart cities rely primarily on the use of (Internet Of Things. (IOT))
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Reasons for selecting and launching the World Trade Fair and
Conference Electronic and Smart Cities:

1 Due to the growth of the rapid digital economy in Saudi Arabia, e-commerce is the pioneer for various
governmental and private entities, large and small, and keeping pace with the vision of Saudi Arabia P-#- Of the

national digital transformation.

2 The establishment of the e-commerce council on 0 Dhu al-Qarda €9, which belongs to the Ministry of
Commerce, is @ major contributor to the development and stimulation of e-commerce and an indication of keeping
abreast of the global attention to digital shopping and electronic commerceln all its sectors and the importance

of its policy and organization,

3 The value of consumption of people who buy through the electronic market worth P1,7- billion riyals.

4 The ratio of financial transactions and the use of banking services via mobile phones is /0V

5 Expected in P19 revenue will increase by /€- of electronic commerce.

6 The Kingdom is preparing to enter the list of «smart cities» by P-P- in application of the foundations of

Vision P-P., and raises questions about the main standards On which global classifications are based
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Exhibition Vision
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- Developing consumer awareness about the methods of e-commerce sound and reliable suppliers of them electronically
- Improving the efficiency of the management of cities

- Gathering all the experiences and possibilities under one roof in an annual event renewed according to the facts and economic
figures
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Exhibition Message
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- To provide procedures and solutions to support and stimulate the basic business in line with electronic commerce to make the field according
to the legislation and policies safe and organized

- Highlight the practices of excellence in shaping the future of smart services and the encouragement of government institutions and especially
to upgrade the level of information and dissemination of culture of transactions and smart electronic knowledge to the highest international
standards




Jgall 0adil jojg ddpilo davlg
Face bright and a symbol of the progress of
States
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Raise awareness of the community and make
maximum use of the competence
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Exchange experiences, services, consulting and
solutions to develop performance through it and
gather the most successful concepts and methods
used in the largest buildings
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Increase professional and research knowledge
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Highlights of the conference

® What is the role of government sectors in Vision 2030 and the challenges and
future of digital transformation?.

® 5G networks and smart cities.

® Empowering Saudi Women in Vision 2030.

® Internet of things and giant data.

® The reality and challenges of cybersecurity in the Kingdom.

® What is the role of e-commerce in Vision 2030 and its challenges?

® The role of banks and electronic payment companies.

® The future of logistics in the Kingdom in light of the digital transformation.

® The role of universities in teaching e-commerce and job opportunities for graduates.

® The importance of social networking sites in the community.
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Key Benefits

Area Number
Exhibition Area
speaking slot in the conference
seat on panel discussion in the conference
speaking slot in workshops
logo on the website

-logo on the mega banner(digital)

logo on all marketing collaterals
Featured in all media campaigns

Featured in all media campaigns.
logo on the workshop certificates.
included in all the VIP invitations.
Promotional video played during breaks.
Number of Passes in the conference

VIP Passes in the expo.

Special Discount on exhibitor package to the sponsors Partner &

clients

PRICE

exclusive

Government Main Powered Diamond digital Platinum Golden
sponsor sponsor sponsor sponsor SPONSOr sponsor sponsor
SP1 Sp2 SP3 SP4 SP5 SP6 SP7-10
5x7 msq 5x7 msq 5x7 msq 5x6 msq 5x6 msq 5x6 msq 6x5 msq
v v v v v v
v v v v v v v
v v v v v v v
v v v v v v v
ol v v v v v v
v v v v v v v
v v v v v v v
v v v v v
v v v v v v v
v v v v v
30 25 25 20 20 20 15
10 10 10 8 8 8 5
\/ v \/ N \/ v Not Applicable
v v v v v v V
v v v v v v v
N N N N N Not Applicable | Not Applicable
5 Page 4 Page 4 Page 3 Page 3 Page 2 Page | Page
| Page | Page | Page | Page | Page | Page | Page
300,000 SR 250,000 SR 250,000 SR 200,000 SR 220,000 SR 150,000 SR 100,000 SR




Key Benefits o e T e T T e e
Area Number SP11-13 SP14 SP15-18 — — — —
Exhibition Area 3x5 msq 3x5 msq 3x5 msq 3x3 msq 3x3 msq 3x3 msq 3x3 msq
speaking slot in the conference v
speaking slot in workshops v v v
-logo on the mega banner(digital) v N
logo on a[l marketir)g coIIate.raIs N J N
Featured in all media campaigns
v
Special Discount on exhibitord[?:rflggge to the sponsors Partner & Not Applicable | Not Applicable | Not Applicable | Not Applicable | Not Applicable | Not Applicable | Not Applicable
N Not Applicable | Not Applicable Not Applicable Not Applicable | Not Applicable | Not Applicable
Media interview N N N Not Applicable | Not Applicable | Not Applicable | Not Applicable
Not Applicable | Not Applicable | Not Applicable Not Applicable Not Applicable | Not Applicable | Not Applicable
Advertisement in the expo. catalogue half page dadn ni Not Applicable | Not Applicable | Not Applicable | Not Applicable | Not Applicable
page page page Not Applicable | Not Applicable | Not Applicable | Not Applicable
PRICE 75,000 SR 60,000 SR 40,000 SR 35,000 SR 25,000 SR 20,000 SR 20,000 SR
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Coffee Area ®
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TV

Sponsors & Exhibitors

- 300.000
Gov. sponsor SP1 5x7M o
i 250.000
-Main sponsor SP2 5%x7mM Rl
-Powerd sponsor SP3 5X7m 25R0igoa?o EE
& A18| A17| A16 A15| A14[ A13
-Diamond sponsor SP4 6X5m ZOR?Q%‘OO
gl A12| A11| A10 A9| A8| A7
-Digital sponsor SPs 6X5mM ZZROiﬁ'a(\)O
A6| A5 A4 A3| A2| A1l

150.000

-Platinum sponsor SP6 6X5m Rigal
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-Golden sponsor SP7-SP1ol 5x6m mF?i'Sa?O
-Silver sponsor SP11-SP13 | 3X5m 7%82‘0
-Academy sponsor SPi14 3x5m 6%82‘0
40.000

-Bronze sponsor  ISP15-SP18 | 3x5m Fiis

EXIT
g

-Tech. sponsor Al - A6 3x3mM 3515390

-Delivery sponsor 25.000
ysp A7-A9 | 3Xx3m Riyal

20.000

-E-marketing sponsorf A10-A12 3X3m Riyal
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3x3m | 20.000

-Partner sponsor A3 - A18 o
iya

EXIT
gl

-Exhibitor B1-B42 {3x3m 5.400
Riyal

Workshops W1 - W2 | 6x3m

EXIT
gl

11X3

X3

11X3
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Contact' Us

@ecw__expo3

¢ +966(0)11 4633 600 [] 055 020 4411
< info@goldengoal.sa [] 055 378 5344
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