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In keeping with our vision
of 2030, we are launching the
3rd International Exhibition &

conference

of the of E-Commerce World and

Smart Cities
in its second era to put the world
between your hands to exchange
services and expertise and to
provide advice and solutions to
develop performance in a single
platform combines the most
successful concepts and
methods used in the largest firms
using the various advanced
information and communication
technology.
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One system in the development of
services & exchange of experiences

Due to the rapid growth of the digital economy in Saudi Arabisa,
e-commerce is the pioneer of various governmental and private
entities. The presence of the Ministry of Communications and its
keenness on the digital transformation journey in the Kingdom of
Saudi Arabia and its significant and effective role for a long time, The
establishment of the e-commerce council on 0 Dhu al-Qaxda 1€r#9
which belongs to the Ministry of Commerce is a major contributor to
the development and stimulation of e-commerce and an indication
of keeping abreast of the global attention to digital shopping and
e-commerce in all sectors and the importance of its policy and
organization
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Vision of e-commercing world

Gathering all the expertise and possibilities under one roof in a renewed
annual event according to the facts and economic figures.

developing consumer awareness about the methods of e-commerce
sound and their rights and trusted parties to buy them electronically.

Allowing licensed shops to offer their services in one place and in a
competitive environment.
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Message of exhibition

Participating in supporting and motivating entrepreneurs to
keep abreast of technology and knowledge of various fields.
Igniting spark transformations in the business of commerce
in the Kingdom consistent with Vision p- .

Providing procedures and solutions to support and stimulate
the basic business, keeping pace with electronic commerce
to make the field in accordance with the legislation and
policies safe and organized.
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Reduce the costs of

companies and firms

to reduce labor costs,
maintenance expenses

and management,
and give them global
dimensions
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Collapse
distances, erase
borders and
save time and
effort
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Diversify sources of
income and create
promising economic
opportunities for all
.social sectors
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Keeping pace
with the world in
rapid growth and

unconventional
developments
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13.7 billion dollar in e-commerce market in the Arab world in 2020
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The number of Internet users is 30.26 million users in the global internet
statistics
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The variety of electronic payment methods such as apple pay-master
card, which contributes to increasing the value of electronic commerce.
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Revenue from electronic commerce is expected to increase by %40.
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134 Billion dollar E-commerce Expected by US BEFORE «2020»
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%29.4 of people have a credit card and %74 do online transactions.
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Smart Cities

In view of the unprecedented changes in the Kingdom
of Saudi Arabia that are historical and not traditional
in all sectors to achieve the objectives of Vision 2030,
these changes have had a huge impact on the social and
cultural life of Saudi Arabia, Smart Cities is one of the
national transformation programs 2020 and Vision 2030.
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international standards.
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Message:

Bu highlighting to the practices of excellence in shaping
the future of smart services and encouraging governmental
and private institutions to raise the level of information and
disseminate the culture of commercial transactions and smart
electronic knowledge according to the highest international
standards. Because Saudi cities have many of the assets
that qualify them to become smart cities in the world, they
have good infrastructure and natural ingredients and a strong
economy in most cities that help them turn into smart cities.
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Improving city management efficiency
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Defining the future fields at the
practical and scientific level
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Raise awareness of the community
about smart cities
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Job creation
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Enhanced urban competitiveness and
urban sustainability
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Developing the ICT system and modern
knowledge
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Attracting internal and external
investments

uroll» doild Jg-aal dinge 1w 1o 0 10i uli Loiy
Ldauhi «ull teo olec 1a» P-P- olc ngJJ «d_19All
ulooll dgo adgluidll agljir p-w- dag) aljiaiol
illg Jdiollell alainill Laile 2if i A il d iyl
ddlhll olaaiwl delang ,o_IJQ_I_Hg danll Jo Ll
Lapeg wlilyll clglg jgrall d 5ppg Gig Lill (ngiuiog
dolai wll Jo il d 19all dinoll @ el ¢l ulil @ og
coadi il alapdl d)Lj cnlaoll alnidll g.oi Al

uaoll Lialhal (o eLTAl daias aliidi

While five Saudi cities are preparing to enter the
Smart Cities list by P-P- «one year from now.» In
application of the P-I- vision, questions are being
raised about the key criteria underlying global
classifications, including health, education, energy
efficiency, pollution, traffic and data tupes , And
others. With the introduction of Smart City to
environmental sustainability, the growth of the local
economy and the visit of companies offering new
technologies to our objectives at the exhibition:
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Banks & e-payment companies
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Logistics sector
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Business incubators speeding up
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Applications and e-stores
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Government Sector
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Telecommunications & Info.
Technology Companies

diulifllg dhwgioll aliicll ulhnl

Owners of medium &
emerging enterprises
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e-newspapers
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Email campaigns
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advertising space
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Advertising
through influencers
social media.
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Road advertising.
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newspapers
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Text message
campaigns
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Advertising through
social media
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Highlights of the conference

® What is the role of government sectors in Vision 2030 and the challenges and

future of digital transformation?

® 5G networks and smart cities.

® Empowering Saudi Women in Vision 2030.

® |nternet of things and giant data.

® The reality and challenges of cybersecurity in the Kingdom.

® What is the role of e-commerce in Vision 2030 and its challenges?

® The role of banks and electronic payment companies.
® The future of logistics in the Kingdom in light of the digital transformation.
® The role of universities in teaching e-commerce and job opportunities for graduates.

® The importance of social networking sites in the community.
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Key Benefits

exclusive

Exhibition Area

speaking slot in the conference

seat on panel discussion in the conference

speaking slot in workshops

logo on the website

-logo on the mega banner(digital)

logo on all marketing collaterals
Featured in all media campaigns

Featured in all media campaigns.

logo on the workshop certificates.

included in all the VIP invitat .

Promotional video played ng breaks.

umber of Passes i e conference

VIP Passes in the expo.

Special Discount on exhibitor package to the sponsors Partner & clients

interview with the presentative in the expo. catalogue

Media interview
Promotional video played on expo. screens.

Advertis t in the expo. catalogue

write-up in the expo. catalogue
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Key Benefits

Area Number

Exhibition Area

speaking slot in the conference

seat on panel discussion in the conference

speaking slot in workshops

logo on the website

-logo on the mega banner(digital)

logo on all marketing collaterals
Featured in all media campaigns

Featured in all media campaigns.

logo on the workshop certificates.

included in all the VIP invitations.

Promotional video played during breaks.

Number of Passes in the conference

VIP Passes in the expo.

Special Discount on exhibitor package to the sponsors Partner & clients

interview with the presentative in the expo. catalogue

Media interview

Promotional video played on expo. screens.

Advertisement in the expo. catalogue

write-up in the expo. catalogue

75,000 60,000 40,000 35,000 25,000 20,000 20,000
SR SR SR SR SR SR SR

PRICE
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E-commerce
between business
and government

Build a brand in
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institutions
]
2olo dal
dajaall
Towards a Jlgoll di
knowledge society Luigpial]

Transfer of funds
electronically
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