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Digital World In Your Hands The 3rd International exhibition & conference of e-commerce world & Smart Cities

10-12 Des. 2019 @ 1441101 auj 13-15
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2 Million

612,000+
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Gugio 2

2 Million

602,000.3+
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active social media
users
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Total population
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Mobile subscriptions

Uilug gondino
ulle sneloisll Unlgill
Jdlgall wailall
Users of social media
on mobile

Qipiidl goadino
Internet users

Saudi Digitalation in 2018

ngiudl :padl goill

Sd PN U] PNV g
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Annual Digital Growth

Change from 2017 to 2018 in the
Census Indices:



b-p- digy lio dislgo
Joidollg uajeall Gulhbl oalul
Uaollg duigiialll djlaill el ;nlgall
ollall ggay dillil aisin dyaall
Glpallg aloaall Jaluil ebag gu nodyll
clalll pghil Jglallg aljliuiwll ouadilg
oldldoll 22l g oai danlg dnio JUA
alilioll pal wna aatioll wdlwilg
Uloglaall diidi wlivo olaaiwh
. dyghioll allnillg

In keeping with our vision
of 2030, we are launching the
3rd International Exhibition & conference
of the of E-Commerce World and Smart Cities
in its second era to put the world between

dioii :na danlg doghio
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One system in the development of
services & exchange of experiences

Due to the rapid growth of the digital economy
in Saudi Arabia, e-commerce is the pioneer of
various governmental and private entities. The
presence of the Ministry of Communications
and its keenness on the digital transformation
journey in the Kingdom of Saudi Arabia and its
significant and effective role for a long time, The

establishment of the e-commerce council on 5

your hands to exchange services and expertise
and to provide advice and solutions to develop
performance in a single platform combines the
most successful concepts and
methods used in the largest firms
using the various advanced
information and communication
technologu.

Dhu al-Qaxda 1439 which belongs to the Ministry
of Commerce is a major contributor to the
development and stimulation of e-commerce
and an indication of keeping abreast of the global
attention to digital shopping and e-commerce in
all sectors and the importance of its policy and

organization
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Vision of e-commercing
world

Gatheringallthe expertise and possibilities
under one roof in a renewed annual event
according to the facts and economic
figures.

developing consumer awareness about
the methods of e-commerce sound and
their rights and trusted parties to buy
them electronically.

Allowing licensed shops to offer their
services inone place and in a competitive
environment.
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Message of exhibition

Participating in supporting and motivating
entrepreneurs to keep abreast of technology
and knowledge of various fields.

Igniting spark transformations in the business
of commerce in the Kingdom consistent with

Vision 2030

Providing procedures and solutions to support
and stimulate the basic business, keeping
pace with electronic commerce to make the
field in accordance with the legislation and
policies safe and organized.
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e-Commercing Goals
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AlLAN guugi Keeping pace with the

ailiall eqiig world in rapid growth
wlinol daraivdoll and unconventional
- allall developments

Expanding options Ciljalall g4qj
and diversity of pall dnlnigll
target groups in . dihadi

.various fields alspill wallai garaai T
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Reduce the costs of
companies and firms
to reduce labor costs,
maintenance expenses and
management, and give
them global dimensions

ga0g vldluall :nb
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Collapse distances,
erase borders and
save time and
effort

JAlno gigii

lbjd Glag Usall
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Diversify sources of
income and create
promising economic
opportunities for all
.social sectors
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Economic information on e-commerce
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13.7 billion dollar in e-commerce market
in the Arab world in 2020
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The number of Internet users is 30.26
million users in the global internet
statistics
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The variety of electronic payment
methods such as apple pay-master
card, which contributes to increasing
the value of electronic commerce.
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Revenue from electronic commerce is
expected to increase by %40.
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134 Billion dollar E-commerce Expected
by US BEFORE «2020»
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%29.4 of people have a credit card and
%74 do online transactions.
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Smart Cities

In view of the unprecedented changes
in the Kingdom of Saudi Arabia that are
historical and not traditional in all sectors
to achieve the objectives of Vision 2030,
these changes have had a huge impact
on the social and cultural life of Saudi
Arabia, Smart Cities is one of the national

transformation programs 2020 and Vision
2030.

L1ila d1diho diiljoc ailiu g diibg g1o
d_1ollc uldanlgal

National cities and self-sufficient urban
environments with international standards.
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Message:

By highlighting to the practices of
excellence in shaping the future of smart
services and encouraging governmental
and private institutions to raise the level
of information and disseminate the culture
of commercial transactions and smart
electronic knowledge according to the
highest international standards. Because
Saudi cities have many of the assets that
qualify them to become smart cities in the
world, they have good infrastructure and
natural ingredients and a strong economy
in most cities that help them turn into
smart cities.
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Improving city management efficiency
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Defining the future fields at the practical
and scientific level
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Raise awareness of the community about
smart cities
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Job creation
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Enhanced urban competitiveness and urban
sustainability

allnillg aloglaoll diidi doghio pghi
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Developing the ICT sustem and modern
knowledge
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Attracting internal and external investments
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While five Saudi cities are preparing to
enter the Smart Cities list by P-P- «one
year from now.» In application of the p-p-
vision, questions are being raised about the
key criteria underlying global classifications,
including health, education, energy efficiency,
pollution, traffic and data types, And others.
With the introduction of Smart City to
environmental sustainability, the growth of
the local economy and the visit of companies
offering new technologies to our objectives
at the exhibition:
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Banks & e-payment companies
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Logistics sector
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Business incubators
speeding up
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Applications and e-stores
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Government Sector
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Telecommunications & Info.
Technology Companies
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Owners of medium & emerging
enterprises
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Advertising and media outlets

dugiialdl wanll
e-newspapers
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Email campaigns
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Electronic

advertising space

U1 Go Gllel]
adlgo :nd wyidall
nelaizyl dnlgill

Advertising
through influencers
social media.
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Radio advertising
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Road advertising.
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newspapers
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Text message
campaigns
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Advertising
through social
media
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TV Ads
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Key Benefits

Exhibition Area

Speaking Opportunity

Branding

dleyll

SPONSOTS

Government Main Powered Diamond exclusive
sponsor sponsor sponsor sponsor digital sponsor
SP1 SP2 SP3 SP4 SP5
5x7 sgm 5X7 sqm 5x7 sgm 6x5 sgm 6x5 sgm

1 speaking slot in
the conference and
workshops +
1 seat on panel
discussion in the
conference.

1 speaking slot in
the conference and
workshops +
1 seat on panel
discussion in the
conference.

1 speaking slot in
the conference and
workshops +
1 seat on panel
discussion in the
conference.

1 speaking slot in
the conference and
workshops +
1 seat on panel
discussion in the
conference.

1 speaking slot in
the conference
and workshops +
1 seat on panel
discussion in the
conference.

-logo on the website.
-logo on the mega
banner(digital).
-logo on all marketing
collaterals
Featured in all media
campaigns.
-logo on the workshop
certificates.
-included in all the VIP
invitations.

-logo on the website.
-logo on the mega
banner(digital).
-logo on all marketing
collaterals
Featured in all media
campaigns.
-logo on the workshop
certificates.
-included in all the

-logo on the website.
-logo on the mega
banner(digital)
-logo on all marketing
collaterals
Featured in all media
campaigns.
-included in all the
VIP invitations.

-logo on the website.
-logo on the mega
banner(digital)
-logo on all marketing
collaterals
Featured in all media
campaigns.
-included in all the
VIP invitations.

-logo on the website.
-logo on the mega
banner(digital)
-logo on all
marketing collaterals
Featured in all media
campaigns.
-included in all the
VIP invitations.

-Promotional video played VIP invitations.

during breaks.

Number of Passes for 100 80 80 65 65
representatives

VIP Passes 30 20 20 10 10

Special Discount on
exhibitor package to
the sponsors Partner & v v v v v
clients

interview with the
presentative in the v X\ v v v
expo. catalogue

Promotional video
played on expo. screens. v v v v v

5 pages 4 pages 4 pages 3 pages 3 pages

Advertisement in the
expo. catalogue

write-up in the expo.

catalogue pege

page page page page




Key Benefits

Area Number

Exhibition Area

Speaking Opportunity

$

dley

SPONSOTsSs
Platinum Golden Silver Academy Bronze
Sponsor sponsor sponsor sponsor Sponsor
SP6 SP10-7 SP13-11 SP14 SP15-18
6X5 sgm 5X6 sgm 3x5 sgm 3x5 sgm 3x5 sgm
1 speaking slot in the 1 speaking slot in 1 speaking slot in
conference the conference the conference
OR

1 seat on panel
discussion in the
conference.

1 seat on panel
discussion in the
conference.

1 seat on panel
discussion in the
conference.

1 speaking slot in
the workshops

1 speaking slot in
the workshops

-logo on the website.
-logo on the mega
banner(digital)
-logo on all marketing

-logo on the website.
-logo on the mega
banner(digital)
-logo on all marketing

-logo on the website.
-logo on the mega

-logo on the website.
-logo on the mega

-logo on the website.

collaterals collaterals banner(digital) banner(digital) -logo on all
Featured in all media Featured in all media | -logo on all marketing | -logo on all marketing | marketing collaterals
campaigns. campaigns. collaterals collaterals
-included in all the VIP -included in all the
invitations. VIP invitations.
Number of Passes for 45 35 20 20 10

representatives

VIP Passes

(6)]
N
N
N
-

Special Discount on
exhibitor package to N
the sponsors Partner &
clients

Not Applicable Not Applicable Not Applicable Not Applicable

interview with the
presentative in the \ N N
expo. catalogue

Not Applicable Not Applicable

Promotional video

Not Applicable
played on expo. screens.

Not Applicable Not Applicable Not Applicable Not Applicable

Advertisement in the

P
expo. catalogue age

2 Pages half page half page Not Applicable

write-up in the expo.

Page
catalogue J

Page Page Page Page




Key Benefits

Exhibition Area

Speaking Opportunity

Branding

Number of Passes for
representatives

VIP Passes

Special %20 Discount
on exhibitor package to
the sponsors Partner &

clients

interview with the
presentative in the
expo. catalogue

Media interview

Advertisement in the
expo. catalogue

writ-up in the expo.
catalogue

dle

SPONSOTrIs

: : media
delivery e-marketing partner
tech. sponsor Sponsor
sponsor sponsor sponsor Ty e
Not
3x3 sgm 3x3 sgm 3x3 sgm 3x3 sgm Applicable

1 speaking slot in the
conference
OR

1 seat on panel

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Logo on vip invetation

-Logo on the website
And marketing

-Logo on the website
And marketing

-Logo on the website
And marketing

Logo on the website

campaigns campaigns campaigns
3 3 3 2 Not Applicable
15 15 15 10 5

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Not Applicable

Pgge

Not Applicable

35,000 SR

Not Applicable

25,000 SR

Not Applicable

20,000 SR

Not Applicable

20,000 SR

Not Applicable

Exchange of
services
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Build a brand in between
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Floor Plan

Sponsors & Exhibitors
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Digital World Is In Your
Hands
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Contact Us

@ecw__expo
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< info@goldengoal.sa [] 055 378 5344

ecw-expo.com



